
 

Dyce RFC are already seeing the benefits of raising money with easyfundraising 

– in just over 18 months, they’ve already raised over £700. Team Manager, Phil 

Horsfall said: “The easyfundraising platform is great way to raise hassle free 

funds for you club or group - rope in your players, volunteers and coaches and 

watch the amount raised pile up”. 

How does easyfundraising work?  

When coaches, club members & club supporters shop use the easyfundraising 

site to shop online with over 3,500 leading retailers, such as Amazon, Argos, 

John Lewis, Apple, Booking.com, eBay & Just Eat, they collect a free donation 

for the club - at no extra cost to anyone!  

Dyce RFC’s top easyfundraising tips: 

1. We encourage our members to purchase ‘big-ticket’ items through 

easyfundraising. Whether you’re shopping for hotels with booking.com 

for example or a package holiday deal, you can raise a lot more this way 

2. We use our closed squad Facebook page to regularly remind members 

about easyfundraising  

3. We encourage members to use the donation reminder. The handy 

reminder tool prompts you when you visit a website that offers cash-

back donations with easyfundraising – it’s just one click to activate, at no 

extra cost to the shopper 

4. We identify key retailers with big percentage offers or large fixed 
amount donations such as car insurance policies, as they can really 
accelerate your fundraising totals.  
 

 

 

https://www.easyfundraising.org.uk/pitchero#utm_source=solus&utm_medium=email&utm_campaign=Case%20Study


The club have plans on what to do with the funds they raise: “We are planning 

on upgrading our medical equipment enabling us to look after our players 

better; this may be through upgrading our First Aid Kits or purchasing a 

community defibrillator.” 

Clubs like yours have raised over £500,000 with easyfundraising so join them 

and get your clubs’ share! To start raising FREE donations for your club, 

register as a cause today. 

https://www.easyfundraising.org.uk/pitchero%23utm_source=solus&utm_medium=email&utm_campaign=Case%20Study

